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The I ndi a Story
Successes, Tomor

!'_ Challenges




Multiple factors driving
‘L Diamond Jewellery demand




!'_ Sight-holders enter retailing



!'_ Investments by DTC



NAKSHATRA







Entry of new corporate

!'_ players




Growing income, changing mindset
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i Impressive results

A 18% CAGR In the last many years
A 3 billion USD retall value



Retall outlets
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Marketing spends, USD million
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The angles to jewellery In

!'_ India




!'_ Investment

USD 2 to 3 billion worth of
jewellery Is exchanged every year!



!'_ Culture
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!'_ History









