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The World Diamond Mark is the new central body and not-for-profit organization

of the diamond & diamond jewellery industry.
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t's the beginning of the largest educational, accreditation
and generic marketing programme ever,
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to ensure the health and future growth of the diamond and diamond jewellery

In the luxury market sector.
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Avuthorized Diamond Dec:ler® Consumer Promotion

retailer accreditation programme. of diamonds and diamond jewellery.
ACTIVITIES

Trade Education Consumer Information

of diamonds and diamond jewellery for retailers. apout diamond and synthetic diamond.
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Avuthorized Diamond Dec:ler®

to increase reputation, brand value and
revenue.

Trade Education

to increase knowledge and performance.

OBJECTIVES

Consumer Promotion

to increase sales of diamonds and diamond
jewellery.

Consumer Information

to increase consumer desirability and trust in
natural diomonds.
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GENERIC MARKETING PROGRAMMES
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®
The World Diamond Mark is the leading producer of events, promotion and media content

to drive consumer demand for natural diamonds and diamond jewellery worldwide.
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®
In the next 2 years, the World Diamond Mark will launch

10 marketing programmes:
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GENERIC MARKETING PROGRAMME

. - -

Diamond World Tour

The most amazing diamond and diamond jewellery D IAM O N D WO R L D TO U R
exposition tour to keep the dream alive.

In association with the world most famous jewellery

brands, prvate collectors, designers and diomond Th e m OS‘I‘ O mOZi n g d iO m O n d O n d d iO m O n d jewe”ery
producers, the WDM organizes an exceptional and

unique exposhon around the world: the Diomond World e 1

Towr. Objective: to promote diomond and diomond expOS|hon Tcur TO kee p The dreO m O | Ive °

jewellery on the local media scene and give the
opportunity 1o local retalers to be associated 1o this
unique program/exposition,

D

Launch February 2015 WORLD
e ——————————————— DIAMOND
‘d.IAHK

WORLD DIAMOND MARK
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GENERIC MARKETING PROGRAMME

My April Diamond

Buy a diamond jewellery in April and get a chance fo MY AP RI L D IAM 0 N D
win the most beautiful diamond in the world.

In association with diomond producers, designers and
("_

manuiocturers, WOM organizes every year in April an
b | Yy

international contest 1o win an exceptional 4 caratls BUy G dIOmond Jewe”ery ln Aprll Ond geT G Chgnce

diomond ring desgned Dy a celebnty designer. Any

towelory retuder momber of o locol Lwelenr assoclion to win the most beautiful diamond in the world.

can be associated 1o the contest.

Launch first semeshe 2015 D
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GENERIC MARKETING PROGRAMME

Choose carefully...

If she or he said yes to your diamond ring, get a c H O OS E CAR E FU LLY
chance o win the world’s most luxurious honeymoon.

In association wath the diamond industry, airlines and . . .

luxury hotels, WOM organizes every year on infemation If she or he said yes to your diamond ring, get a chance
contest 1o win an exceptional honeymoon expenence

First class, Room Suites and most romantic time for 20 days

i e . An Jarreolery el Tarier of oo to win the world’'s most luxurious honeymoon.

jewelery association can be associated to the contest.

Launch lirs! semester 2015 D
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GENERIC MARKETING PROGRAMME

E / W | glsA R
Ny - DEBIT

A sparkling gift idea

WDM jewellery gift card: the gift of choice for diamond A S PAR KLI N G G I FT I D EA
jewellery lovers and connoisseurs.

In association with a credit card company, WDM creates

the WDM Gift Card. A prepaid card with special benefits 1 ” 'f-l- d . -I-h 'f-l- f h 1 f
and advantages for diamond and diomond jewellery W DM JeWe ery gl CO r < e gl O C Olce Or
lovers. Objective: stimulate gilt jewellery purchases ond

redirect the prepaid and gift market to jeweliery refol diamond jewellery lovers and connoisseurs.

Any jewellery retailer member of a local jewellery
association can be associated to the programme.

Launch First semester 2015 D
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GENERIC MARKETING PROGRAMME

Diamonds from the sky

e e e et s DIAMONDS FROM THE SKY

n association with airlines companies and airkne alkance

programs, WDM offers through pariners service the

B e o e e e e Redeem your airline miles for diamond

miles. Objective: access to millions of Airdine’s frequent-

flyer cord holders. business and first Class passengers. An Jewe”ery gifT CO rd .

jewellery retailer member of a local jewellery associahor

caon be associated to the program

Launch Firs! sem

WORLD
e —
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WORLD DIAMOND MARK
A mark of the World Federation of Diamond Bourses © 2014




GENERIC MARKETING PROGRAMME

Free Marketing materials

WDM promotes and supports small jewellery businesses F R E E MAR KETI N G MAT E R IALS
with professional marketing tools. f

In association with creatives and adverhising agencies, | g i

WDM gives access 10 a free catalogue of seasonal ads, ‘ W DM pp 'I' ” J ” y b

iNGoor visuals, postcards and much more 10 support ; S U Or S S m O ewe er USIn esses
marketing and branding initiatives of small and

T e i retotaeme berofo | with promotional marketing tools.

local jewellery association can access to the program
and kcense,

Launch First semester 2015 y D
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GENERIC MARKETING PROGRAMME

Diamond Fashion Festival

Ereyyeor dung 2 waeks jewstery sores become the DIAMOND FASHION FESTIVAL

In association with local jewelery associations and . .

retailers, WOM organizes every year the Diomond Fashion Every year during two weeks, jewellery stores
Festival, A jewellery retail festival to celebrate the art of d

diomond jewellery. Objective: create visibility and

awareness for diomond and diamond jewellery in the b e C O m eS Th e S C e n e Of Q n i n C re d i b | e d io m O n d S h OW 0

luxury sector and give the opportunity to local retailers to
be associated 10 the progrom/event,

Launch Janvary 2015 D
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GENERIC MARKETING PROGRAMME

Pick your dream diamond

Get 12 months interest free credit when you buy @ PI c K YO U R D REAM D IAM 0 N D
diamond or diamond jewellery

N assocation with banks, WDM makes the diomond

dream more accessible fo women by offering 12 months Get 12 months interest free credit when you

interest free credit. Objective: make diomonds more

accessible to the general public and make possible the b d 1 m d d 1 m d 1 ”
purchase of several diomond jewellery @ year. Any retailer Uy O lO O n Or lO O n Jewe ery
member of a local jewellery association can be

associated to the progrom.

D

Launch January 2015
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GENERIC MARKETING PROGRAMME

sparklingflash.com

Sparklingflash.com

Larges! online private sale discount site for diamond S PAR KLI N G F LAS H c 0 M
jewellery lovers and connoisseurs. [

n association with online flash sales special and auctions
& private sales leader, WDM crecates the world lorgest

The largest online private sale discount site for

develop a high-end discounting and destocking platform

for Giamond jewellery refalers and diamond jeweliery diamond jewellery lovers and connoisseur.

brands. Any jewellery retaier or brond member of a loeco
jewellery association can be associated to the program.

Launch Second semester 2015 D

DIAMOND
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GENERIC MARKETING PROGRAMME
—

Generic media campaign

Setenrea GENERIC MEDIA CAMPAIGN
desirabllity, awareness and market share.

In association with partners and sponsors, WDM offers o
wide range of support from targeted online (digital G 1 1 d 1
i g o0 S b ot i o o eneric consumer marketing programmes to drive

campaigns [TV, print, outdoor), trade show and other

public relations activities. Objective: make diomond the d eSirQ b”iTy, QWO re ﬂ eSS O ﬂ d m O rkeT S h Q re .

first choice and stimulate diomond indusiry growth and
development around the world,

Launch First semester 2014 D
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All those marketing programmes will be available for jewellery retailers worldwide
and the tender to find the operator partners/service providers will start in March 2014.

WORLD
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DAMOND | R
DEALER Bt

THE RETAILER ACCREDITATION PROGRAM

AUTHORIZED .
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(] [ ) ®
Authorized Diamond Dealer is the most ambitious

accreditation programme in the history of the diaomond industry.
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and represents the ultimate mark of confidence
to influence consumer’'s diamond buying decision.
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The programme gives access to educational and degree programmes, tfrade benefits, exclusive marketing
programmes and tools, and give the opportunity to be associated to the most direct and engaging
campaign to influence the choice of the consumer when buying diamond or diamond jewellery.

WORLD
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ADD MARKETING PROGRAMME

an Authomsed Diamond Dedler

The ADD Campaign

For a sale and responsible purchase, always prefer an
Authorized Diamond Dealer. Always.

In association with local and international celebrities,

WDM creates the « Think Jewellery? » advertising .

campolgn encournaging 10 buy jewsliery only from on For a safe and responsible purchase, always prefer
Authorized Diamond Dealer. Objective: create the most - o

drect and engaging campaign o influence the choice an Authorised Diamond Dealer, Alwa YS.

of the consumer when buying diomond or diamond

jewelery. ADD retailer only

D

WORLD
=P DIAMOND
MARK

Launch Seplember 2014
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ADD MARKETING PROGRAMME

WDM eCampus

P EDUCATIONAL PROGRAMME
diamond and diamond jewellery retail industry.

In association with educahonal mshtutions, WDM offers to
jewellery retailers free online diomond educational,

evaluation and certification programs. Objective: provide Ed U C O ﬂo n O | O n d d eg ree p rog rO m m es for
hgh Quakty programs 10 support employee skill AUThorized Di(] mo nd Deo |er re_l_O”erS .

client relationship. Free inscription for ADD

Launch November 2014 D
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ADD MARKETING PROGRAMME

MARKETING & PR RESOURCES CENTER

An expert team dedicated to support and increase the
visibility and awareness of Authorized Diamond Dealers.

n association with pariners and sponsors, WDM offers o A 2 o o/ .
‘ An expert feam dedicated to support and increase the visibllity

wide range of support from ADD marketing materials o

ADD ;C.'C_}CfCC onine and mass media advertisng
and awareness of Authorized Diamond Dealers.

caompagns, frade show and other public relations
achivities, Objective: make ADD the first choice of the
consumer and stimulate ADD growth and development

Launch July 2014 D

around the world.
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By 2020 all natural diamonds, will be sold only by Authorized Diamond Dealers’

$200 million annual marketing spending.
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One for One
®
When the World Diamond Mark invests Oone dollar, the diamond industry has to invest one dollar.

WORLD
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Global Partners

to support and fund WDM activities, broaden
customer base and gets access to new markets.

Industry Stakeholders

to contribute to the WDM and enhance
the leading role in the industry.

PARTICIPANTS

Strategic Retail Partners

to be the first Authorized Diomond Decler®in each
country/region and influence the campaigns.

Local Partners

to support local WDM initiatives and profit
from enrollment and exposure.
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DIAMOND DEALERS CLUB

Today, more them 30 organizations around the world

support the world diamond mark inifiative.
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The World Diamond Mark’®

it's the end of something, it's the beginning of everything.

A mark of the World Federation of Diamond Bourses © 2014



t's the beginning of the most influential marketing campaign in the history

of the diamond and jewellery industry.
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